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SUMMARY 
The aim of this paper is to present a strategy by which to bring 

recognition of traditional products from sheep and goat in mountain areas 
of Romania and capitalization by young. This can be achieved through the 
establishment of family associations to involve in programme like weekend 
tourism development, development of tourist circuits, volunteering at the 
farm, creating themed events for the products in their households. This 
strategy can achieve sustainable development, viable and ecologically 
sustainable in an area that meets the needs of the present without 
compromising the ability of future generations to meet their own needs. 
Attracting young workforce in deprived areas and small business 
development by making traditional products from sheep and goats can not 
be achieved without close cooperation with local authorities, tour 
operators and local community involvement. Traditional foods have played 
a major role in traditions of different cultures and regions for thousands of 
years. They include foods that have been consumed locally and regionally 
for an extended time period. Preparation methods of traditional foods are 
part of the folklore of a country or a region. Unfortunately, throughout 
Romanian, some traditional foods are at risk of disappearing due to altered 
lifestyles. Over time, traditional foods have been influenced by many 
factors. One of these factors is the availability of raw materials; traditional 
food is thus influenced by agricultural habits and location. Traditional 
foods and dishes have also been influenced by religious habits and beliefs. 
Certain culinary rules have always been a part of different religions.  
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INTRODUCTION 
Local products act as an important principle of local economic 

development. Traditional milk products are natural, healthy, and 
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environmentally friendly, have great taste and include cultural values, 
which are more attractive to consumers (Costa, 2005). They are part of 
what makes us different and yet unites us. They are part of our heritage, 
but also very much a part of the future knowledge-based bio-economic. 
From this reason, the responsibility to protect the integrity of traditional 
food is in each of us. 

An attempt to define them qualifies them as food, goods and services 
produced and consumed locally. Both food and agricultural practices that 
land, pastures, meadows and orchards are managed and the way in which 
animals are bred and cared play a key role both in creating and maintaining 
local culture, landscape, and especially to human health and child. Thus, 
obtaining and selling local food is a catalyst for the maintenance and 
development of the community and at the same time a source of 
sustainable benefits for local economies (Lieblein et al., 2001; Matthias et 
al., 2011; Weinzweig, 2011) 

 
 

MATERIAL AND METHODS 
In developing the strategy to promote traditional milk products to 

reflect the needs of current farmers to sell their products and the obstacles 
encountered in the development of traditional farms to enter the 
traditional tourist circuit.  

 
 
RESULTS AND DISCUSSIONS 
To promote best traditional products in Romania must not think 

global, in productions large quantities for hypermarkets or exports, but to 
be addressed in terms of local economic, social, health and environmental 
benefits and resources to support local sustainable food systems.  

This can be achieved through better cooperation between state 
institutions (Ministry of Health, Ministry of Agriculture, Ministry of 
Environment, and Ministry of Economy) and lead to a comprehensive 
approach to develop a strategy for promoting local traditional products 
(Twarog and Kapoor, 2004; www.metrovancouver.org). 

The development of a viable strategy must take into account two 
components: offer and demand for Local traditional dairy products. Thus, 
to: 

 Support the component offering local traditional products: 
- Need to improve the financial viability of local farmers and creating 

opportunities for local food businesses; 
- Must invest in a new generation of producers. We need more farmers 

and younger farmers should focus on net income of farms to make a living 
on the farm more attractive. This means support material and non-
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material, especially small farms because many farmers us can be 
stimulated; 
- Support small-scale food processors and making changes in program 

on food safety inspection and control processors with exemptions for small 
processors; 
- Establishment of family associations to participate in programs such 

as tourism, weekend tourism circuit development, volunteering at the farm, 
creating themed events for products in their households; 
- Support system of supply management and supply management. 

Romans can access food in Romania and help farmers to obtain a secure 
income.  
- Support the transition to sustainable agriculture (e.g. if farmers want 

to work on getting the eco-product, to financially support the transition 
period, subsidies certificates; 
- Providing incentives for young Romanian and who come from 

families with a tradition of growing and processing of animal products, 
thus promoting the hearth staying young, land unsealing and rejuvenation 
of the sector; 
- Entry of small farmers in local tourist circuits, with the support of 

travel agencies, specialized educational institutions, local municipalities, 
etc.. 

 Support the local demand for traditional products: 
- Educational initiatives (in urban, rural, farmers and so on.) on the 

benefits of local products to local sustainable development through formal 
and informal channels. This is already done by different organizations. 
- Inclusion of local food purchasing policies of major public institutions 

made by changes in the public procurement system so that local traditional 
products to be purchased by schools, hospitals, orphanages, etc., in this 
way by supporting the local trade and demand for local products; 
- Must be supported by clear labelling so that people can easily choose 

sustainable local traditional products; 
- Establishment of local specialized stores supported by agencies / 

associations in each region; 
- Assistance local farms, by associations and governmental and non-

governmental bodies in advance of procurement plans and objectives. 
This strategy can be done for sustainable development and 

environmentally viable in an area that meets present needs without 
compromising the ability of future generations to meet their own needs. 
Attracting young people in disadvantaged workforce and small business 
development by making milk from the farm through traditional methods as 
traditional products can not be achieved without close cooperation with 
local authorities, tour operators and local community involvement. 
Traditional foods have played a major role in the traditions of different 
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cultures and regions for thousands of years. These include foods that were 
consumed locally and regionally for an extended period of time (Davis, 
2005; Ipate et al., 2010). 
 
 

CONCLUSIONS 
In conclusion, the strategy of promotion and exploitation of traditional 

milk products is focused on how regional shares headed for a durable, 
strong and healthy over time. This strategy provides a vision and a 
structure that will enable better collaboration between different agencies 
and groups. To this must be achieved few points of common interest: 
increased ability to produce more local food, improving the financial 
viability of local farmers and food processors, encouraging people to eat 
healthier diets, ensuring more equitable access to nutritious food, reducing 
waste supply system, and protect ecological health of the region of interest. 

Although efforts are already in this respect, they are done individually 
without effective collaboration. 
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